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Cultiva Play & Learn Innovation Challenge 
 
Sammendrag: 
 
Cultiva ønsker å invitere til en idèkonkurranse for kreative grundere fra hele verden for å 
få innspill til hvordan vi kan utvikle Kristiansand som “Barnas by”. Hovedfokus skal være 
spennende byrom, innhold i barnas hus og kreative prosjekter.  
 
Center for Cultural and Experience Economy (CKO) i Danmark utarbeidet et opplegg for 
gjennomføring av en “Cultiva Play & Learn Innovation Challenge”. Idèkonkurransen skal 
gjennomføres som en del av Creative Business Cup som avholdes i København 17. – 18. 
november 2015.  
 
Formålet med Cultiva Play & Learn Innovation Challenge er å gjøre Kristiansand til en 
fremtidig “lekende by”, og at dette reflekteres i byplanlegging, landskapsutforming og 
arkitektur. I tillegg har Kristiansand ambisjoner om å lage et “Barnas Hus” som utfordrer 
barn til kreativitet og lekende læring, hvor de møter og involveres i kunst og kultur og 
utvikler gode sosiale relasjoner.  
 
Administrasjonen anbefaler at Cultiva inngår en samarbeidsavtale med CKO. Creative 
Business Cup er et globalt nettverk med deltakere fra mer enn 50 ulike land. Ved å utlyse 
en slik konkurranse i dette nettverket får Cultiva innsyn i hva unge, kreative gründere 
rundt omkring i verden tenker om feltet barn og unge, kunst og kultur.  
 
 
Forslag til vedtak: 
 

1. Cultiva inngår samarbeid med Creative Business Cup for gjennomføring av 
idèkonkurransen “Cultiva Play & Learn Innovation Challenge”. Vinneren mottar en 
premie på 10 000 Euro og muligheten til å realisere sitt prosjekt i Kristiansand.  

2. Administrasjonen får fullmakt til å utarbeide en samarbeidsavtale med Center for 
Cultural and Experience Economy (CKO) i Danmark om gjennomføring av 
konkurransen innenfor en budsjettramme på DKR 350 000,-.  

 
 
 
Erling Valvik 
Administrerende direktør 
 
Vedlegg: Trykte vedlegg:  Tilbud fra CKO 

Beskrivelse og juridiske perspektiver 
Eksempler på verdiskapelse og integrasjon av kreative 
startups fra Creative Business Cup 

  Utrykte vedlegg:  Ingen 
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Bakgrunn for saken 
 
Center for Cultural and Experience Economy (CKO) i Danmark har utviklet det som de selv 
kaller for “verdensmesterskap i entreprenørskap for kreative industrier” - Creative 
Business Cup. Cupen er en idekonkurranse for oppstartsvirksomheter og kreative 
gründere fra hele verden.  
 
Det arrangeres en hovedkonkurranse hvor vinnerne får pengepremier og noe mer. 
Deltakerne i den globale finalen får også:  

- Rådgivning og nettverksmuligheter med den internasjonale juryen 
- Seminarer og workshops på hvordan utvikle sin egen virksomhet 
- Seminarer om hvordan skaffe seg finansiering 
- Investormøter (pitching) og nettverksmuligheter med investorer 
- Eksponering i internasjonale og sosiale medier 
- Internasjonalisering 
- Business to Business matchmaking 
- Mange gode opplevelser 

I tillegg til hovedkonkurransen er det i 2015 lansert ulike sektorspesifikke konkurranser –
“CBC Innovation Challenges”. De ulike sektorene er:  

1. Arla Food Innovation 

Arla Denmark invites creative entrepreneurs from around the world to present a human 

centered concept with a high level of creativity and great market potential. 

2. Health  

Physical and holistic health and wellbeing from creative concepts related to medical 

industries to active living such. All concepts related to the active body and mind. 

3. Smart Sustainable living 

Concepts and physical structures that define the surroundings of the daily lives of 

people from city planning, housing to materials and even events and venues that make 

places come to life. 

4. Cultiva Play & Learn 

Cultiva is inviting all creative teams with ideas and examples on how to have the city of 

Kristiansand, Norway grow into the Capital of Children 

5. ACE Creative– European ICT creatives 

New software, user interfaces and ICT related services and entertainment such as 

gaming, social media and Art & Tech concepts. (Eligible for EU Countries only). 
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Creative Business Cup beskriver Cultiva Innovation Challenge på følgende måte: 
 
 

Help create the Capital of 
Playfulness, win prizes and join the 
world championship for entrepreneurs 
in the creative industries! 
Jun 25, 2015  

The Cultiva Innovation Challenge is your chance to show how your 

innovative idea can help build a local community into a Capital for 

Playfulness in Kristiansand Norway, where children of all ages can engage in 

playful learning and embrace creative thinking 

The Cultiva Foundation and Creative Business Cup are launching the Cultiva 

Play & Learn Innovation Challenge – an initiative to help make Kristiansand 

in Norway the Capital of Playfulness. The focus of the Cultiva Play & Learn 

Innovation Challenges is on human capital and embracing the wonderful 

world of imagination and creativity in children. 

Why join? 

• This can be the platform, you need to bring your idea to life. The first step is a direct 

invitation with airfare and accommodation included to selected teams entering the 

challenge to come to Creative Business Cup in November. 

• Cultiva Play & Learn Innovation Challenge offers a first prize of Euro 10.000 and a chance 

to work with us in Norway in 2016. 

What is the Cultiva Play & Learn Innovation Challenge?  



Side 4 av 5  X:\Styret\2015\Nr 4 - 20. august (epost)\Sak 31-15 Cultiva 
Play and Learn Innovation Challenge.docx 

The aim of the Cultiva Play & Learn Innovation Challenges is to transform 

the city of Kristiansand into a future Capital of Playfulness and have this 

reflected in the city planning, landscaping and architecture. Moreover, the 

goal is to create a House of Children to foster creativity, playful learning and 

to create a space where children can interact and become involved in arts, 

culture and create new positive social relations.  

We are looking for SMEs and entrepreneurs who can demonstrate concepts 

and skills that will:  

• Integrating playfulness and creativity in the city structure and landscape. 

• Provide content, new ideas or framework for a future ‘House of Children’. 

• Use culture, playfulness to foster creativity, cognitive and socio-emotional skills in 

children. 

How to join 

All Creative industries startups and creative teams are welcome in the 

challenge. There are two ways to participate: 

1. Participate in your national Creative Business Cup competition and be selected for the 

Play & Learn Innovation Challenge. Find your National Partner. 

2. If your national competition has already been held of if you are entering from a country 

without a national partner, you can submit your concept via this link: Join Creative 

Business Cup Innovation Challenge  

Remember to tag your submission with the Play & Learn Innovation 

Challenge tag 

Read more about the Cultiva Play & Learn Innovation Challenge and how to 

join here  

http://www.creativebusinesscup.com/article/meet-national-partners
https://www.younoodle.com/podium/er/creative_business_cup_international_2015/enter
https://www.younoodle.com/podium/er/creative_business_cup_international_2015/enter
http://www.creativebusinesscup.com/cultiva
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Case example: 
Cardboardia – a new way of thinking urban planning  

Cardboardia creates cities made out of cardboard and travel the world 

building events and cardboard cities. Cardboardia is not just a company 

name, but also the name of a country build out of cardboard. Cardboardia 

has its own currency and laws and if you wish, you can become an official 

citizen of Cardboardia.  

Cardboardia is an example of how creative thinking, design, world building and playful 

imagination can create completely new spaces where innovation is the keyword.  

You can read more about the world of Cardboardia here   

Creating the Capital of Playfulness can be done in a variety of different ways. 

Our hope is that you have a new and innovative idea to help unravel the 

potentials of Kristiansand. Go to www.creativebusinesscup.com/cultiva now, 

to learn all about the Cultiva Play & Learn Innovation Challenge and to 

submit your idea. 

Konklusjon 
 
Administrasjonen anbefaler at Cultiva inngår en samarbeidsavtale med CKO om 
gjennomføring av Cultiva Play & Learn Innovation Challenge i årets utgave av Creative 
Business Cup som avvikles i midten av november 2015. Cultiva vil dermed få muligheten 
til å iverksette en eller flere av de påmeldte prosjektidèene allerede i 2016.  

http://cardboardia.info/?lang=en
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